VNL SOCIAL MEDIA RESOURCE GUIDE

VNL clubs use a variety of social media platforms to promote their teams, activities and partners.
This resource has been developed to help clubs understand how to get the most out of each
platform and build strong engagement with their audiences.

PLATFORMS
CHANNEL PURPOSE CONTENT TYPES
Facebook Informative Squad updates — e.g. signings, injuries, selection news
Authoritative Staff updates — e.g. coaching appointments
Community focus Match promotion — e.g. fixtures, results, how to watch
Sharing media coverage — e.g. News Corp articles
Instagram Visually engaging Action photos and videos — e.g. matches and training
Shareable Longer video content — e.g. coach or player interviews
Emotive / inspiring Match promotion — e.g. fixtures, results, how to watch
On trend Club initiatives — e.g. diversity & inclusion programs
Trends / memes
Twitter Timely / informative Match promotion — e.g. fixtures, results, how to watch
Squad updates — e.g. signings, injuries, selection news
TikTok Shareable Informal videos highlighting club personality
On trend Player-generated content
Trends / memes
Linkedin Professional Partner announcements

Stakeholder / partner  Staff updates — e.g. coaching appointments

focus Club initiatives — e.g. diversity & inclusion programs

BEST PRACTICE

Instagram stories

* Instagram stories are vertical, full-screen photos and videos that disappear after 24 hours —
they appear at the top of the Instagram app, rather than on your grid/in the news feed

* You canincorporate interactive tools like links, stickers and polls to make your story content
engaging and share additional information with your audience

*  You can also share your own grid posts to your Instagram story to increase viewership —
when you tap on a grid post via a story, it will take you directly to the full post

* Stories are a great place to share fun, short-form content, for example videos created by
your players, and to share content from other pages
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Instagram links

Links cannot be used in Instagram captions — it will appear as regular text, not clickable
The free model of Linktree is a great option for ensuring you can direct your audience to
additional resources, for example your website — https://linktr.ee/

Add the link to your Linktree account to your Instagram bio

Keep your Linktree information current

netballvic [ A subscribe

3,603 21k 188 netball

Posts  Followers Following

. Netball Victoria
Netball Victoria
Enriching Victorian communities through netball
elbournevixens
News
rive Parkville,
Play Netball

ollowed by melbournevixens,
netballaust and 52 others

Become a Member
Following v Message Contact
Become an Umpire
Calendar & Events
Victorian Netball League

Coaching & Umpiring

Clinics

First Nations

Consider acknowledging the First Nations country your club is based on in your page bios
If you host home games, consider adding the First Nations country your venue is on to your
promotional materials (e.g. John Cain Arena, Wurundjeri Country)

Examples:

< mulightningnc n -

641 1,252 394
Posts Followers Following

Melbourne University Lightning
Amateur Sports Team
% Wurundjeri Country

Victorian Netball League
linktr.ee/mulightning
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GRAPHICS

Tiles

*  Graphic tiles are a good way to present a consistent brand on your social channels and build
brand awareness in your audience

* Canvais a user-friendly tool for building templates that can ensure your visual presentation
is clear and polished — https://www.canva.com/. Tip: teachers are eligible for free access

*  You could set up templates at the beginning of the season in your club’s colours, add your
club logo, partner logos etc. and update them each week throughout the season — e.g. one
template for the weekly fixture, one for match results, one for player signings

Examples:

17PM 1920 8:20PM CHAMP S:40PN
STATE NETBALL CENTRE, PARKVILLE

* Graphic tiles help to build brand awareness, but they do not always perform as well on social
platforms as organic imagery — graphics should not make up every single post on your
channels, just the ones that require text or logos, so aim for a balance of both

Examples:
VNL 2022
ROIEO&A

vs ’
PRELIMINARY FINAI
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Image sizes

Here’s a handy cheat sheet for the image/tile sizes best suited to each platform:

Profile photo

Landscape
Portrait
Square

Stories

Cover photo

©)
320 x 320
1080 x 566
1080 x 1350
1080 x 1080

1080 x 1920
N/A

£

170 x 170
1200 x 630
630 x 1200
1200 x 1200

1080 x 1920
851 x 315

f

400 x 400
1024 x 512
N/A
N/A

N/A
1500 x 500

ANALYTICS

Insights
e Social media analytics are a good way to assess the value of your channels for potential

partners. Most partners will expect a level of acknowledgement via social media, so you
want to show them how many people will see that content and translate to brand
awareness for their business

* Key metrics you could use include your page’s followers, reach, engagement and
interactions

* Toview Instagram insights, you need to be registered as a ‘business’ account — see
Instagram’s online guide to set this up and learn more about insights

*  View Facebook’s online guide to learn more about insights

* The VNL sponsorship resource provides more information about how to approach potential
partners

Reporting
*  Measuring growth in key metrics like followers and engagement over time is worthwhile as

an indicator of whether your content is resonating with your audience

* Consider keeping a tracking document and reviewing your key metrics periodically —are you
gaining or losing followers over time? Are some types of content performing better or worse
than others?

* This will help you to decide where to invest your time when creating future content, and
give you a framework to build on (especially when working with partners)
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PARTNERS

Integration
* Consider selling/allocating assets to partners — e.g. weekly game day posts or results posts

* Asimple way to do this is to add their logo to your graphic and tag their account in your post

Example:

Resuirs. Y, %"\  PRESIDENT
0 o0 A N NNOUNCEMENT

s MELINDA KEIGHRAN
191U 63-35 . X e
DIV 1 54-47 ’ : .
[ e vERoiTy FRUres Vet

e If your partners want dedicated posts on your channels, integrated content generally
performs better than posts that look like an ad

* Consider showing your players using a partner’s product, or a video thanking the partner for
their support, rather than posting something in the partner’s branding — this will improve
content performance and achieve a better result both for your channels and for the partner

Example:

caseydemonsvnl
Casey Stadium

peninsulawaves

www.chisholm.edu.au

Qv W

Liked by elly_kirlis14 and others

caseydemonsvnl Casey Demons Netball and
@chisholm.sports.academy working together to
combine Education and your passion for netball
The Chisholm Sports Academy Netball Program has
Thank you Joe Russo and Ci heir continual been developed in partnership with the Casey Demons
Victorian Netball League (VNL) and is endorsed by the

1 and ing

e24

this pre-season thanks to Cor

support of our program and jun L and male

athletes Club as the premier way to educate and nurture new

talent in Melbourne’s south east.

ENGAGEMENT

General
* Think about how each piece of content relates to your audience — why are you posting it?

* Avoid in-jokes — some of your audience may find this content entertaining, but how does it
represent your club to the wider community, potential sponsors/partners etc.?
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Call to action
* Ensure every post (where possible) includes a clear call to action — what do you want your

audience to do? e.g. visit your website to read more information, purchase tickets to

something, get to SNC to cheer your teams on?
* If you have Linktree (see above for more info), on Instagram your call to action might be

‘visit the link in our bio to find more information’

Sharing
¢ Sharing content from other pages helps to build reach (number of people seeing your

content) and engagement (people interacting with your content)
* Make sure the club is following plenty of other accounts, regularly checking for any content
that might be relevant to your audience and sharing it — e.g. retweeting or sharing to your

Instagram story.

Examples:
T city West Falcons Netball Club Tt 4B Hawks Netball Club
14 Oct - @ ‘g 28 0ct - @
We're sad to lose Guy but wish him every success in

s Star Weekly Sport - Follow his new role with Netball WA and West Coast Fever's
mey

™ 140ct-@ development pathway. Always a Hawk! * @
The Falcons netball pregram in Melbourne's west - .
s X prog Our 2022 Division 1 coach AJ Ballantyne will move
IS growing. into the Head Coach role, working across our

Championship and Division 1 teams and supporting
the 19/Under team.

arweekly.com.au

maribyrnonghob
Falcons men and mixed hit the court |

Maribyrnong & Hohsons Bay hawksnetballclub.com.au
KEANE TO DEPART HAWKS - Hawks Netball Club

V.5

Taggin
e Tagging people who appear in a post (players, coaches, partners etc.) makes it more
shareable — tagged accounts are more likely to share your content to their own channels

Examples:

Thank you to
our »
SIPE G AN HIAYNIKES

Sponsors.
eandstrading Your

itybank_vall
ongoing ﬂ melbourne.hand.rehab | BRIV ankavallevgroup

support of ndigo Bank
our club is latrobesport banyulenetbal lyvalleynetball

greatly —
physiosportsa29  gppreciated. ' . .
) waterjetsolut jettsboronia ffeeco.ber alohaaccommodation

= . L alO ) thenetballcoach
helloworld moonee_ponds stalblisebaatituth

. aquafilfresh
orgia_howells *bellegrapsas B sr;*\our_exphys :cksbedding_1948 jashfma 9

new. wic ] s
trainingwithmates i A
- — ——— — 4~ -
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